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Communications Goals
• Refine messaging tone to align with severity of the drought
• Continue delivering concise and actionable information focused 

on water conservation 
• Inform the community about Marin Water’s drought response 



Direct-to-Customers
• Utilizing multiple channels to reach customers directly

• Bill inserts
• Direct mailers
• E-newsletters

• Targeted outreach to customer groups



Community Visibility 
• Banners in San Rafael and San Anselmo

• Booking additional sites 
• Banners at car washes using recycled or reclaimed water 

• Connecting Marin Water to water-saving practices 
• Updated lawn signs and recycled water signage
• Banner at Marin Water offices



Community Engagement
• Recycled Water Filling Station
• Drought Drive Up 
• Outdoor community events



Community Engagement
• Youth outreach materials
• Integration with existing school and watershed programs



Stakeholder Engagement and Partnerships
• Utilizing the Tam Van

• Meet people where they are
• Commercial outreach 

• Table tents, restaurant posters, gym 
window clings

• Utilizing partnerships to share our 
message 



Digital Outreach
• Growing our audience 
• May – August:

• Drought-related posts 
across all platforms: 421

• Total reach: 765k
• Campaigns: #DriveItDirty and 

#SuperSavers



Conservation Advertising Campaign
• Comprehensive campaign includes:

• Digital and print ads
• Mall posters
• Bus backs
• Transit shelters
• Digital radio (Spotify/Pandora)

• August – November timeline



Conservation Advertising Campaign



Looking Ahead
 Continue to think strategically and creatively about outreach
 Be agile and focus efforts on what is resonating 
 Stay connected with our partners and the community
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